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Farmer's Perceptions about Crop Insurance :
Field Level Results from Uttar Pradesh

Dr. Ajab Singh
Dr. Yogesh Kumar Gupta » *

Agriculture has been a crucial sector in India’ for its perceived ability to contribute
significantly to achieve developmental objectives such as economic growth,
employment generation, food security, poverty reduction, and environmental
sustainability. The total geographical area of India is 328.7 million hectares, of
which 141.6 million hectares is the net sown area. The gross cropped area is 198.9
million hectares with a cropping intensity of 140.5%. The net irrigated area is 63.6
million hectares. India continues to be a predominantly agrarian economy with
agriculture contributing about one fifth of GDP and providing about two-thirds
employment. Although crop insurance facilities are provided by a Government
agencies-Agriculture Insurance Company Limited (AIC) And various private
companies in India inter alia a lot of farmers suicide in India due to financial losses
by uncertainties that may arise from crop failures/losses arising from named or all
unforeseen perils beyond their control. Certainly, various bottlenecks exist in the
claim settlements system of insurance companies in India by that farmers have a
lack of believability in the insurance companies and many farmers are not aware
about these companies.

The present case study conducted in District Aligarh of U.P. to investigate the
perception of farmers about crop insurance. The sample covers farmers who are
currently availing crop insurance and those who are not currently availing any crop
insurance. It has been recommended appropriate measures to be adopted by
insurance companies to enhance the assistance of farmers. Focuses are made also
on the concept and awareness of Crop Insurance, and an attempt has been made to
create awareness among the farmers of concerned village of Uttar Pradesh.

1. Introduction

The total geographical area of India is 328.7 million hectares, of which 141.6
million hectares is the net sown area. The gross cropped area is 198.9 million
hectares with a cropping intensity of 140.5%. The net irrigated area is 63.6 million
hectares.” India continues to be a predominantly agrarian economy with agriculture
contributing about one fifth of GDP and providing about two-thirds ernplioym'ant.

* Asstt. Prof, Deptt. of Commerce, Veerbhumi Govt. (P.G.) College, Mahoba
* % Asstt. Prof, Deptt. of Commerce, Gyan Mahavidyalya, Aligarh
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parameters as 'proxy' for crop yields in compensating the cultivators for deemed
crop losses.”’

3. Review of Literature

The question of introduction of crop insurance in India was taken up for
examination soon after independence in 1947. A special study to work out
modalities of crop insurance was commissioned in 1947-48 following an assurance
given by the Ministry of Food and Agriculture to introduce crop and cattle insurance
in the country. India is not new to experimenting with crop insurance. In 1999 the
Government of India launched the National Agricultural Insurance Scheme (NAIS),
the successor of the Comprehensive Crop Insurance Scheme (CCIS) which had been
running since 1985. In states or union territories that choose to participate in NAIS,
insurance for food crops, oilseeds and selected commercial crops is mandatory for
all farmers that borrow from financial institutions and is voluntary for non-
borrowing farmers without loans. However, despite the large public subsidy a
significant majority of India's farmers have remained uninsured largely due toissues
in design, particularly the long delays in claims settlement (Hazell 1992, Mahul et al.
2011)* © and basis risk. Dandekar (1976)’ strongly advocated crop insurance on
various grounds. Plan outlay for 2015-16 reflects an Umbrella programme, namely,
Krishonnati Yojana will cover various development programmes / Schemes viz. soil
health card, integrated scheme on Agriculture Cooperation, Agriculture marketing,
Agriculture Census & Statistics, Horticulture, sustainable agriculture, National Agri-
tech infrastructure. The total Central Plan is Rs.5,845.45 crore. The strategy for
increasing production of Agricultural commodities focuses on providing incentive
to farmers through various development programmes. Outlay for programmes
under Crop Husbandry is Rs. 4,338.75 crore under Central Plan for restructured
schemes viz. Sub-Mission on Agriculture Extension, National Mission for
Agriculture Extension and Technology (CS), Integrated Scheme on Agriculture
Census and Statistics and National Crop Insurance Scheme, etc. Besides, provision
of Rs. 10,800.50 crore has been provided for State / UT Plan Schemes. Rashtriya
Krishi Vikas Yojana is an umbrella programme covering National Food Security
Mission, National Mission on Oilseeds and Oil Palm, National Mission for
Sustainable Agriculture, National Mission for Agriculture Extension and Technology,
Mission for Integrated Development of Horticulture and Rashtriya Krishi Vikas
Yojna. The provision also included for new schemes viz. Paramparagat Krishi Vikas
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Yojnaand Micro Irrigation part of Pradhan Mantri Krishi Sinchai Yojn, ¢

4. Rationale of the Study

Although crop insurance facilities are provided by a GOVE‘rnmem
Agriculture Insurance Company Limited (AIC ) And various private o
Indiainter alia a lot of farmers suicide in India due to financial losses by
that may arise from crop failures/losses arising from named or all unfo
beyond their control. Certainly, various bottlenecks exist in the ¢|a;
system of insurance companies in India by that farmers have a lack of
the insurance companies and many farmers are not , aware about th
-Thus, it requires to investigate the perception of farmers in a village
India.
5. Data Collection

The primary data was collected through a well defin
Questionnaire, Face to face interaction and Schedules. The secondary soyrces of
information composed from the Journals, News papers and extensive utilization of
Internet sources, websites etc. Several statistical tools and techniques were used for
analyzing the data The questionnaires were filled by the scholar after asking to the
farmers of the Village- Khedia Bujurg , Tehsil-Khair, District - Aligarh. The farmers
were identified as individuals between the ages of 18 and above. Farmers are
chosen as they can be regarded as the contributor in economy of our country and
are part of emerging India.

6. Hypothesis of the Study

Null Hypothesis (Ho): There is no association between perception about crop
insurance schemes and concerned farmers in village of District- Aligarh. In testing
this hypothesis, the data collected and presented in Table 7 on Perception About
cropInsurance in Sample Village of District-Aligarh were used.

7. Scope of Study
The present study aims at studying the concept of "Insurance, Crop Insurance
and Weather Insurance” and also to perception about the crop insurance among
the farmers in the village. The study amd its scope is only limited to the Village-
Khedia Bujurg, (Tehsil-Khair) at district Aligarh in Uttar Pradesh.
8. Sample Selection
For the purpose of the study 150 Farmers were selected who cultivate th
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in the village, adhering to the principal of Random sampling method. The data was
collected for the period of 4 months i.e. from December 2014 to March 2015.
9. Limitation of the Study

The current study utilized farmers as the sample, with a relatively homogeneous
age group. The study is based on Primary data and Primary data has its own
limitation which might affect the study. Statistical tools have its own limitations and
it will affect the present study. As personal interview method is used in the study,
there may be chances that the respondent may give fake answers. As the sample
size is relatively small and it cannot represent the whole population, so that may
affect the study.

10. DATA ANALYSIS, RESULTS AND DISCUSSION
Table-1

Cultivation of Crops (N = 150)

Particulars No. of respondents Percentage (%)
Yes 138 92
No 12 8

Source : Own Survey, 2015
Figure 1- Cultivation Status of Respondent Farmers

M Yes HNo

No of respondents mm e

The above table and figure-1 shows that 92% of the respondents cultivate crops
and 8% of the respondents said that they do not cultivate crops, it means due to lack
of proper Irrigation facilities and lack of proper rain fall it may be observed that the

lands are unproductive.
5
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Tl_w above table reveals that 94% of the respondents got loss in cultivating crops
and 6% u_f the respondents they did not get loss in crops. the percentage which is
very minimal. The respondent farmers were suffered high degree losses (i.e 75%
and above approximately) in several crops. H |

Table 4
Approaching Insurance Authorities (N = 150)

~ Particulars _l_ No. of respondents Percentage (%)
_ Yes _\___9________6'____f
o =N e Al RS R

Source : Own Survey, 2015

From the above table it is observed that 94% of the respondents are not
impending to the insurance authorities. Only 6% of the respondents are
approaching insurance authorities for the information regarding crops, seeds, and
Following table is indicating motivation

other relevant information as necessary.
ce indistrict concerned.

and experience only borrowed farmers with insuran

Table 5

Mativation and experience of borrowed farmers with insurance in District Aligarh-

- —

Percepticﬁ

- TResponse

_Motiuatioﬁor goin_g for Due to banks compulsion

insurance .
Financial security

—@a_rd of good experience
from others

v __jEJie all combinations
_Ex_pt;e_n?e_w_ith Agricultural Satisfactory
Insurance

I_—N_@tisfactory

e ————

source : Own Survey, 2015
Views of sample farmers were solicited on various dimensions of insurance.

These include motivation and experience with agricultural insurance, opinion on
premium rate, and suggestions for improving the crop insurance schermne etc. More
than seventy percent of the insurance beneficiaries mentioned that financial
security was the motivation for Boing for insurance. Nine percent of the
respondents considered bank compulsion as the reason for going for insurance. SiX

7
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Table 11
Borrowers' perception on premium rate in District-Aligarh

: __Perception Response Percent
Paying Premium rate High 55.50
- low 9.50
- Reasonable 30.00
| ~ Can'tsay 5.00
Premium rate willing topay | Upto2 % 96.00
S DT 4.00

Source: Own Suruaz 2015

Table 11 reveals that More than 50 % of borrowers insured farmers felt that the
existing premium rate was high while 30% felt it was reasonable. 96% of the

respondents would like to pay premium @ 2% while 4 per cent were willing for a
range of 2-3%.

Conclusion and Suggestions : It is limited success in usual crop insurance
schemes .The farmers should get awareness about the insurance policies for various
crops by insurance authorities. The government should impart sufficient subsidy to
the farmers. The government and insurance authorities should provide information
and take remedies for the loss. 94% of the farmers did not approach any insurance
authorities for loss in crops and 6% approached. 98% of the farmers don't know the
procedure for Crop insurance and 2% of the farmers know the procedure for Crop
Insurance. 96% of the farmers don't know that the Crop insurance is providing by

IFFCO-TOKIO and 4% of the farmers know that the Crop insurance is f providing by
IFFCO-TOKIO.

The cover of insurance is provided by the insurance companies on the basis of
degree of rainfall. It requires modifications that amount of insurance should be
given to farmers on the basis of loss in yield. Due to some efforts it can be changed in
aggregate crop danger insurance model as well as by means of latest technology, it
should be exerted that evaluation of potential losses of each farmer take place.
Limited success in traditional crop insurance schemes is attributed to the financial
non-viability due to non - actuarial based premium as well as the serious problem of
moral hazard, adverse selection and complex administrative procedures. The
scheme would also ensure quick settlement of claims attributed to the
independently monitored weather indices besides protecting farmers for overall
income rather than crop specific yield.

11
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Insurance companies say that evaluation to losses uf}crops of each field js not
possible practically. We are not agree with this idea. It is the way to escape
additional operational costs. It is the time, when we can track the speed of 3 truck

' fill with the commodities. By using same technology why can “Olt be mapping q
each field (holdings) of the country? By using remote sensing, it should not 1,
difficult to evaluate the losses of crops in each field or group of fields. It i the
greatest problem that the insurance companies evaluate the losses of crops on .
basis of average losses at Block or Tehsil level. Due to unseasonal rainfall, losses
crops in 70% fields in Block/Tehsil does not happen, the farmers are unable to et
coverage of losses. Inspite of some fields would affected intensive losses, the
affected farmers not received any amount of insurance claim. Itis not seems [ogicy|
The farmers should get awareness about the insurance policies for various crops b,
insurance authorities. The electricity and water should provided so that the |osses
does not occur. Insurance should be provided for all the crops. Literates & youth
should give information and they should aware of the procedures of insurance
policies for crops. It should be arranged to estimation the rain of each village,
Budgetary resources should be increased for crop insurance. Agriculture is lower in
national priorities in India that not enough financial arrangement made in central

budget 2015-16.
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Informal Employment :
The Key To Inclusive Economic Growth of India

Dr. Satyendra Kumar*
Dr. Rajesh Kumar * %

Needless to say, that the informal employment in unorganized agricultural sector

of Indian economy holds the key towards achieving inclusive growth of its GDP and
establishing a socialistic society based on equality and justice. Informal
employment is the overwhelmingly dominant from employment in India,
accounting for 93 per cent of the total employment in the country in 2009-10.,
Sadly enough, this informal and unorganized sector of India is grossly neglected
despite its vital role in providing livelihood and employment to the largest chunk of
its population and so far as its enrichment is concerned.” If high economic growth
rate percolates to the rural poor and deprived sections of the society in terms of
higher employment opportunities and improvement in their material conditions,
inclusive growth is said to be achieved. Therefore, the call of the hour is to properly
and whole heartedly implement all the direct employment generation
programmes in this sector to augment productivity and growth of Indian economy.

Introduction ;

This paper analyses employment trends in India and addresses the problem
of creating decent and productive employment in the traditional agricultural sector.
It also examines the transition from informal employment in the unorganized
agricultural sector toward formal employment in the non-agricultural organized
sector. Accordingly, the paper is organized with four sections. After the introductory
part in section -1, Section -Il spoils out the pattern of employment in India and its
trends, section-lll evaluates the performance of various state sponsored informal
employment generation programmes and section-IV deals with conclusion and
some policy suggestions.

Pattern and Trends of Employment in Organized (Formal) & Unorganized
(Informal) Sector
Employment has a very important role to play in enhancing human

*  Asstt. Prof,, Deptt. of Commerce, Gyan Mahavidyalya, Aligorh
* % Asstt. Prof, Deptt. of Commerce, Gyan Mahavidyalya, Aligarh
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Shares _*__"“‘“H
1099-2000 | 2009-10
——""T Gross Value Empl Gross Vai..
ployment ue
Sectors Employment |\ jded (GVA) Added (Gva)
=338 | 5320 | gi=—
Agriculture 599 _——i—g—g— ‘:5[1.03 — 1‘5120
Manufacture 1;; 11:8 1049 | —_1.2:28 :
Non-Manufacture : | ——2e0
S: rr:rice: 23.7 48.9 25.28 | __5730
Total 100.0 100.0 100.00 100.00

Source : CSO & NSS Employment and Unemplovment survey report 2009_10

There has been a slight structural shift i'T' empl?‘t"meﬂt away from
agriculture towards the non-manufacturing sector. An m"terestmg dimension ahoy
this transformation is the rising employment in enterprises employing 20 or more
workers. Till two decades ago the share of agriculture in total employment was
nearly 70% in the Indian economy. The most recent NSS (2009-10, 66th round) data
suggests that this share has declined over time to 53%. But given the fact that 53 %
of the gross domestic product (GDP); the decline in the share of agriculture in total
employment is nowhere close to fast enough. The share of industry and services in
output has increased sharply within the last 20 years but their share of employment
still remains low, at 22.7% and 24.4%, respectively in 2009-10. Their Contributions
to GDP correspondingly are - Industry 28.1% (manufacturing 15.9%, non-manu-
facturing 12.2%) and services 57.3%in 2009 -10

Table-3  Informal Employment in Indian, 1983-2005

1983 1993 - 94| 2004 - 05
Informal workers as per cent of all |

workers percentage '
distribution of informal

934
.' workers by type of employment | 21-¥ i

|
i Self - employment

59.6 | 562 | 561

335 | 361 333

Casual Wage Employment

o —

Regular Wage employment by sector of employment

6.9 ¥ oy | 10.6
Agriculture 72.4 66.4 58.5
Industry 11.9 14.0 19.0
Services 25 |

157 | 19.6 225
Source ;
uree : For the year 2004.05, new estimates by the author; for the other years, Ghose 2007
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Poor access
(LFPR) in rural are e Educal."m explains higher Labour Force Participation Rate
a. Gender disparity and higher female Labour Force Participation

LF ' : .
?a?eh( PR) in rural areas explain poorer access to education for earlier generation,
his has adversely affected better oppartunity for females.

segmer:: :;::;I‘:{:’r';ga;":;:?;:, |m.:|ian is a dual economy comprising two d_isti.nct
traditional). Informal emplo E.anl;ecl or modern) and |nfgrmal (of unorganized or

_ yment is an employment that is not governed by state

regu_latpns and collective agreement/bargaining power. Rather traditional rules
and institution determine the employment conditions and remuneration for work.
Traditional system of self-employment and casual wage employment predominate
in this sector and facilitate work and income sharing and thus makes absorption if
surplus labour possible Agriculture including allied activities accounted for 13.9 %
of GDP at 2Q0S prices in. 2011-12 as compared to 14.7 % in 2009-10. Notwith-
standing the declining trend in agriculture's share in the GDP, it is critical from the
insole distribution perspective as it accounted for about 58 per cent employmentin
the country according to the census of 2001 The proportion of person
employment in agriculture has declined from 55.0 % in 2007-08 to 45.5 % in 2009-
10. No worker in this informal or traditional sector is wholly unemployed but many
are under employed. Labour incomes and output per worker are much lower in
informal employment job and decent living in modern/ formal sector.’

The fairly rapid growth of outputin the traditional sector has had the effect
of bringing about changes in the structure of informal employment. As the data in
table-3 show, the share of regular wage employment in total informal employment
has been growing over the years, The share of agriculture in total informal
employment has been declining, while the shares of industry and services have
been growing.’

Employment Trendsin the Unorganized & Organized Segments of Industry & Service

We present a detailed analysis of organized and unorganized employment,
for agriculture, industry and services spanning over a three- fold division of Periods :
1999-2000, 2004-05 and 2009-10. Do unskilled manual work. This further aims at
creating durable assets and strengthening the livelihood resource of the rural poor.
Out of total outlay of Rs. 40,000 crore approved for 2011-12 Rs. 21,471.92 crore has
been released to the States/Union Territories and the total fund available with
states including the opening balance of Rs. 18,185.23 crore on 1st April 2011 are Rs.
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iii) Swarnalayanti Gram Shahari Rozgar Yojana (SIGSRY)

The SIGSRY was launched by the Government of Indian on 1st Dec., 1997 to
provide gainful employment to the urban unemployment and under-employed by
encouraging the setting up of self-employment ventures or provision of wage
employment. This scheme subsumed the earlier three urban poverty- alleviation
programmes and was also revamped with effect from April 2009 to include the
Urban Self- employment Programme (USEP), Urban Women Self-help Programme
(UWSP), Skill Training for Employment Promotion amongst Urban Poor (STEP-UP),
Urban Wage Employment Programme (UWEP), and Urban Community
Development Network (UCDN). The Annual Budgetary Provision for the SIGSRY for
the year 2011-12is X 813.00 crore and % 676,80 crore has been released by 16 Feb.
2012. Atotal of 3,63,794 beneficiaries have been assisted in the year 2011-12.

According to some recent studies, the performance of MGNREGA, SGSY and
SIGSRY varies significantly across the states. There are some states where
MGNREGA has managed to achieve its key outcomes very well and which have
indeed innovated in many respects. In other, performance has been unimpressive
and lack luster. An analysis of the NSS date for 2009-10 confirms expectations that
poorer states of India have more demand for work under the MGNREGASs, SGSY and
SJGSRY schemes. However, we find considerable unmet demand for work on these
schemes in all states, and more so in the poorest ones, where the scheme is needed
most. Nonetheless, these schemes are reaching the rural poor and backward
classes and are attracting poor women into the workforce. Therefore, increasing
employment outside of agriculture must be a desirable goal in and of itself Thus,
creating employment during the Twelfth five-year Plan would require

enhancement of the rate of transition of labour out of agriculture to industry and
services.

One of the objectives in the Twelfth five-year plan, while creating
employment, needs to be that the work created should be (a) decent work, and (b)
productive employment in informal unorganized sector. Twelve quarterly quick
employment surveys conducted by the Labour Bureau indicate that the upward
trend in employment since July 2009 has been maintaines.”
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significant
gin Indian. It has been envisaged that the growth of traciti.

08 progressive redu
ofecomﬁ_"”f pJannfnﬂf the economy would not only increase production but 3,
uni:ii”ﬁf z:;tai?ty for absorbing the backlog of unemployment ang ur.r.ﬁ-’_-'J
:,:p!oyment and a substantial proportion of the addition to the Iabourl force, The
solution to the problem of unemployment and the povert-y that goes with it to
be found ultimately though a high rate of overall economic growth. it js thereforg
necessary to have supplementary programmes, for specific target groups/ares; for
creation of more informal employment, income generation and Poverty alleviatig,
in the unorganized sector of the rural area. These have taken the form of direct
employment programmes for providing seasonal employment to the agricultyre
labourers on rural capital works and infrastructure creation.’
Conclusion:

It is concluded that the informal employment in unorganized agricultyral
sector of Indian economy holds the key towards achieving inclusive growth as it
accounts for 93 % of the total employment in the country. The volume of such
informal employment needs to be increased though implementation of direct
employment generation Programmes. Further, Improvement of employment
condition in the informal to formal employment which occurs when the rate of
growth of formal employment; is higher than the rate of growth of the labour force

A gt
“abousret o; poficv SUggestions are given below to enhance human capabilities
Productivity) ang Output growth in informal sector-
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1. TheGovtshould pursuea strategy of leveling up the informal (traditional) sector
though diverting investment on a fairly large scale from formal =1

(modern) to informal (traditional) sector and raising the employment intensity

of output growthin the formal (modern) sector quite substantially.

2. A constant monitoring of the proper implementation of rural employ
generation programmes is necessary to evaluate their mntrlbutfen -h
employment generation visa-vice expenditure incurred on them.

3. Policy attention should be forced on sustaining the grawth pmsyﬁi @
traditional sector. =

References:
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Dr. Pavan Kumar Gupta
Dr. Heeresh Goyj| *

“The Need of Cust
In Retail Sector |

———— ___-____\‘\\.H

er Relationship Manag e e
Custom the overall process of building and maintaining prof, ble

delivering superior customers’ values g their
nship management Is an emerging top| that
their presence in the dynamic Marketing

management. [t is
customer relationship by

satisfaction’. Customer relatio

enables marketers to maintain '
environment'. As the market moves from a seller's market to a buyer's Market

the business culture shifts to a customer focus appr oach. This paradizm shift
necessitates acquisition, enhancement and retention of customer. Retaining 4
customer is more cost-effective for the organization than acquiring a new ope’
The Indian retail industry is the 5th largest and 3rd attractive in the world gnq
accounts over 10% of the country"s GDP and 8% of total employment. In the
background of changing retail trends, understanding customers perceptions,
building relationship and retaining customers has been identified as major source

of competitive advantage”.

N

ement IS the most emerging concept of Mode, |
=I'n

1. Introduction

The customer is the real king of market the one who makes the difference
between a company's success & failure. CRM facilitates growth in that it aids the
reduction of cost & increased availability of information to the organization that can
be used according the customer requirements'.Customer Relationship
Management (CRM) is the key factor behind the successful enforcement of
strategies which ensure customer pleasure, loyalty and retention thus increasing
sales and repeat purchases of a company's product and services". Retailing is not
only an important aspect of the economic structure but very much a part of our
lives. In fact, today retailing is evolving into a global, high tech business. The Indian
retail industry is the fifth largest in the world and expected to grow at a pace of 25-

—
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30% annually. In the background of changing times retail is trying to adapt Indian
customer psyche as opposed to earlier strategies of mere adaption. Therefore
understanding Indian customers perception became biggest challenge and very
crucial in designing retail strategies’. Retail in India is at the crossroads. It has paced

industries with several players entering the market. Retailing in India is gradually
inching its way to becoming the next boom industry’.
OBJECTIVE

» To find out the relevance of CRM as an effective marketing tool in retail

sector.

» To understand the perception of customers and evaluate the key attributes
of Customer relationship management.

Todevelop CRM strategies for effective management of retail sector.

> The aim of this paper is to understand the growth of Customer relationship
management in retail marketing and analyze the changing scenario in the
countryin respect to the Global environment.

> The role of information technology in retail to make it more adaptable to the

never ending consumer demand and easy accessibility by the retailers to

manage the operation effectively and efficiently. e

> The challenges in Customer relationship management and ways to
overcome it.

""

=

» To study the impact of Customer relationship management on market.

Review of Literature
Referencel:

http://theglobaljournals.com/gra/file.php?val=October_2013_138184:
c_26.pdf

Author Name : Ati Garg and Dr. Sudhinder Singh Chawha'n"

Available on Internet.

Reference2:

http: // www.pbr.co.in/Brochure/d003. pdf
Authnrﬂamef Dr. Meara Mathur, Surnbul Samm ]
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d Retail Stores in Udaipur City

Organise

Availableon Internet.

Reference 3:

http ://WWW.SSmIae com/admin/images/{91554d962ced44bbc580ac1b830406d pdf
p: A ‘

Author Name : Dr. Rajesh Kesri,
study Title: A study of CRM Strategy Retail Sec

Availableon Internet.

Referenced:
http:f,fwww.zenithresearch.org*in/images/’stories/pdfﬁﬁl 1/Dec/zijmr/43_VOL%
ZGI_FSSUEB_ZEN.pdf

Author Name : Mrs. Sudha Vemaraju

Study Title : Changing Waves in Indian Retailing: Impact of Customers perception

and CRM on Indian Retailing in the Changing Business Scenario.

Abhishek Kumar Srivastav
tor in India

Available on Internet.

Reference5:
http:{jwww.rajalakshmi.org/ijgbmr/downloads/IJGBMRMarld-Papera.PDF

Author Name : Mayur Kumar. A
Study Title : Study of Customer Relationship Management (CRM) Practices in
organized retail shopping Malls at bengaluru city in India

Available onInternet.

Research Methodology :
As per our knowledge, the researches occurred on this topic or related to

this topic given in the list of references. We have deeply researched that references
and found that there is no recommendations and suggestions for some of their
findings. On the base of their researches and our experience we give
recommendations and suggestions for that findings.
Scope

| The scope of this study is to understand the importance of Customer
relationship management in retail marketing. This report shows the “The Need of
Customer Relationship Management In Retail Sector In Present Day Scenario”
s eThls :EPOH ':‘c'i" give an insight on the nature of Customer relationship

gement and its strategies used by retailers, trends in the Customer
24
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and innovative ways. 1t will

relationship management, problems associated with it
capture the current trend in the market and new formats retailers are adopting 10
distinguish themselvesonthe basis of their services, product quality and amblence.

CRM In Retail Marketing

Customer relationship activities have the most
retention. Every customer service encounter has the potential to gain repeat
business or have the opposite effect. The expectation of perscnalizcd, relevant
offers and service is becoming a primary driver of customer satisfaction and
retentionin financial services.

Need Of CRM

impact on customer

» Provide better customer service

> Increase customer revenues

7 Discover new customers

¥ Cross sell/Up5ell products more effectively
» Help sales staff close deals faster

’ Make call centers more efficient

> simplify marketing and sales processes

Challengesin CRM implementation:
r Difficulty in acquiring new cus
combination, of the following problems.

Inaccurate and Slow Quoting Qrganization

tomers can be 3 result of any one, Of

s may be unable to accurately

>
estimate and quickly deliver successful proposals, often leading to missed

opportunities, bad profit margins and upset prospects.

> Lack of Product Knowledge Within their Sales Force

e Problems can arise when products Were sold that didn't fit company's
profitability strategy such as selling a customer one product when another
would be better for the customer and mare profitable for you.

» Difficulty and Delay in Updating Pricingand Product information

) g When the sales-force is relieson incomplete product, pricing and customer
information, and then they're probably not selling the most profitable
products you offer.

» Customers prefer a combination of differing cha nnels in which to deal with
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serviceonthe webcaneven

our company. Self- _
: done for complex products. Plus, self-service on the web offers retai|
e

g banks the opportunity to shift cost outto the customer.

Looking at some broader perspectives given as below we can easily

determine why a CRM is always important for an organization :

» A CRM consists of a historical view and analysis of all the acquired or to be
acquired customers. This helps in reduced searching and correlating
customers and to foresee customer needs effectively and increase business.

» CRM contains each and every bit of details of a customer, hence it is very easy
fortrack a customer accordingly and can be used to determine which customer
can be profitable and which not.

» In CRM customers are grouped according to different aspects according to the
type of business they do or according to physical location and are allocated to
different customer managers often called as account managers. This helps in
focusing and concentrating on each and every customer separately.

» ACRM isnot only used to deal with the existing customers but is also useful in
acquiring new customers. The process first starts with identifying a customer
and maintaining all the corresponding details into the CRM system which is
also called an 'Opportunity of Business'. The Sales and Field representatives
then try getting business out of these customers by sophistically following up
with them and converting them into a winning deal. All this is very easily and
efficiently done byan integrated CRM system.

The strongest aspect of Customer Relationship Management is that it is very
cost-effective. The advantage of decently implemented CRM is that there is
very less need of paper and manual work which requires lesser staff to manage
and lesser resources to deal with, The technologies used in implementing a
CRM are also very cheap and smooth as compared to the traditional way of
business.

» Al the details in CRM s s kept centralized which is available anytime on

fingertips. This reduces the process time and increases productivity.

> Efficiently dealing with all the customers and providing them what they
actually need increases the Customer satisfaction, This increases the chance of
getting more business which ultimately enhances turnover and profit.

26
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»  If the customer is satisfied they will always be loyal to you and will remain in

business forever resulting in increasing customer base and ultimately
enhancing net growth of business.

CONCLUSION

"Customer business : will be a difficult task at best if you don't perform, meet

render Service is a critical factor for keeping your clients coming back and ensuring
they'll refer you to others”,

1. Growingly exceed your client's expectations, and provide service that creates
customers forlife.

2. Customer service : is all about the customer's perception. You have to do
more than just get the job done. You must deliver on all the things (big and small)

that affect the relationship with your client. Consider opportunities for
improvementin the following areas.

3. Setting/Reviewing Expectations : Do you work with your client to set clear,
appropriate, realistic expectations that you can always meet or exceed? Are you
clear about the responsibilities (both yours' and the client's), timelines, and
expectations of results? Are you then willing to go back and review these
expectations with the client at key points along the way?

4. Communication : Do you have mechanisms in place to ensure you're
communicating with clients at every stage of the engagement, from the sales
process through to completion of the project? Being clear about where you're at,
what's been completed, what's coming up next, who's responsible, what results
you can expect, etc.? Has the client ever had to ask you for these things?

5. Organization : Are you organized ? Punctual ? Reliable? When you show up to
work with your clients, have you done the work and are you prepared to make them
feel comfortable and taken care of? Even though you've done it hundreds, maybe
thousands of times before, do you take the time to organize and prepare to make it
the best client experience possible?

6. Committing to the Little Things : Don't ever dismiss the power of all the little
things. Together they can make all the difference and really separate you from the
competition. Returning calls and emails in atimely manner.
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RECOMMENDATIONS AND SUGGESTIONS

1, Convertyour customers into publicity agents. Develop an incentive for them

to tell associates and friends about the value of your products or services, An
endorsement from them is more effective than any amount of advertising-and it jg
muchcheaper,

2. Surprise your customers with unexpected value. If you sell products, include
an "unadvertised bonus" with every order. If you sell services, get into the habit of
doing something extra for every customer or client without charging for it.

3.  Reward them each time they refer someone who becomes a customer, Your
reward can be as simple as a credit toward their next order from you.

4.  Schemes in store Promotions : The people visiting the store should be
encouraged to visit the store again and again. So it is necessary to delight the
shoppers with the shopping experience, It has been observed in international
shopping malls that there are in-store promotions like lucky draws for entrants
surprise winnersand so onat random.

5. The management can improve their understanding of the role and
capabilities of advertising to improve customer relation and enhance loyalty. This
understanding should in turn results in a more effective and more efficient
advertising campaign.

6.  Visual Merchandising : It is often seen that the people come to the store to

browse rather than buy.

References:
1. http://theglobaljournals, com/gra/file.php ?val=October_2013_1381 843003_

c05fc_26.pdf
http:// www.pbr.co.in/Brochure/d003. pdf
http://www.ssmrae.com/admin/im ages/f91554d962ced44bbc580ac1b83 0406 d.pdf
http://www.zenithresearch, org.inf/images/stories/pdf/201 1/Dec/zijmr/43_VOL%
201_iSSUE8_ZEN.pdf

5. http://www.rajalakshm l.org/ijgbmr/downloods/IJGBMRMar1 4-Paper3.PDF
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Sustainable Growth and Development of
Banking Sector of India : An Overview

Dr. Suhalia Parveen *

Indian financial sector today is significantly different from what it used to be few

decades back, in 1970s and 1980s. jt is the system which attempted many
reforms so that it can meet the needs of our economic development and
government can play a good role in the economic activities of India. India's
economic policy is divided in two features as social and capitalistic sector. The
country has followed the path of growth which leads to the export of Asian
economies which is based of self reliance import substitution. The last decade
has seen many positive developments in the Indian banking sector. Indian
Banks have established a very good record of innovation, growth and value
creation. Indian banking industry is the backbone of India’s economy which
have always played a key role in preventing the economic sudden great
disasters from reaching to the terrible volume in India. This paper studies about
financial innovation in banking in India. It also highlights the benefits and
challenges of innovative banking trends. Banks boost technology investment
spending strongly competitiveness concerns, The purpose of present studyisto
analyze such effects of innovation in banking on growth and development of
India. This paper is a small seed to existing branch of knowledge in banking
industry and is useful for bankers, strategist, policy makers and \ researchers.

Introduction:

Major objections of Indian banking sector was to encourage self sufficiency,
flexibility and competition in the economic system to increase the banking
standards in India to reach the International level. Indian banking is growing
vigorously and is a security in the banking world. India's economy growth rate
increase by over 9percent since last 7 years and it has been regarded as next
economic power in the whole world. Indian banking industry is a mixture of public,
private and foreign ownerships (Dwivediand Charyulu, 2011)",

*  Ph.D. in Commerce, Aligarh Muslim Unlversity, Aligarh
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Some structural challenges are faced by our Indian Banking SeFtar. Lel "'"E,e
number of banks which are best in size and scale of operations. Focus area in
banking supervision in alignment with the global develop.ment rf?gularly ére
Management, information systems and technology, the three international capita|
norms which require a high level of development and also pose a challenge for
many participants in the Indian banking sector. Painful process of restructuring in
the Indian economy and industry results in asset quality of issues for the banking
sector as well as progress is also seen in this area and it is a great delal resolution of
the legacy issues which is still need to be done Kamath et al. (2003)". To ensure the
sustained growth in a long term they need to act urgently to attract, hire, develop
and retain the best talent (Kesarwaniand Arora, 2012)".

Objectives of the Study:

1. Tostudythevariousfinancialinnovation in banking sector.

2. Tostudythechanging bankingscenario.
3. Tostudythe challenges of banks in changing banking scenario.

Banking System of India:

Banks today are important not just from the point of view of economic
growth, but also for financial stability. In emerging economies, banks are special for
three impartant reasons. First, they take a leadin g role in developing other financial
intermediaries and markets. Second, due to the absence of well-developed equity
and bond markets, the corporate sector depends heavily on banks to meet its
financing needs. Finally, in emerging markets such as India, banks cater to the needs
of a vast number of savers from the household sector, who prefer assured income
and liquidity and safety of funds, because of their inadequate capacity to manage
financial risks. Indian Bankivg System is nowadays, is important for the financial
stability of India (Panneerselwam, 2012)",

Nationalization of Banks in India

Nation's economy in the banking system is centred. Banks accept and display
large amount of public funds in Judiciary capacity but also leverage funds through
credit creation, Priority to the nationalization banking was restrict for the urban

areas and neglected in the rural and semi-urban areas, Enjoyment of major portion
was seenin large industries and big business houses in the credit facilities. Attention
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is not received by the agriculture, small scale industries and exports. Fourteen

major banks were nationalized in 1969 and two more were nationalized in 1980
forasocial purpose,

Indian banking system plays a vital role in the economy as an instrument of
social and economic change. The rationale behind bank nationalization has been
fourth by eminent bankers as opined by Ramasastri and Samuel (2006, p. 177)".
Indian nationalization bank took place in 1969 by Mrs. Indira Gandhi Hon, P. M. 14
banks were nationalized then, which were owned by businessmen and also
manage by them. After the nationalization of banks in India, the branches of the
public sector banks rose to approximately 800 per cent in deposits and advances
took a huge jump by 11,000 per cent,

1955 : Nationalization of State Bank of India.
1859 : Nationalization of SBI subsidiaries.
1969 : Nationalization of 14 major banks.

1980 : Nationalization of seven banks with deposits over 200 crores.
Structure of Indian Banking :

A financial system which is inherently strong, functionally diverse and
displays efficiency and flexibility is difficult for rational objectives to create market
driven products and competitive economy. This system needs higher levels of
investment which promotes the growth of Indian economy with its depth and
courage. Financial system comprises financial institutions, markets, instruments
and services. It is divided into two major segments, an original and traditional
sector which is known as informal credit market. Financial institutions activities
may be specialized or overlaps are classified as banking and non-banking entities.
In this system the main regulator of credit is the apex institution of the Reserve
Bank of India. Development, regional rural, commercial and cooperative banks
are other important financial institutions as revealed by (Sarkar, n. d., p 1)*. About
92 percent of the country's banking segment is under State control while the
balance comprises private sector and fareign banks (Deolalkar, G. H., 1999)’

Recent Trendsin Indian Banking Sector:

Today, fairly well developed banking system with different classes of banks-
public sector banks, foreign banks, private sector banks - both old and new
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generation, regional rural banks and co-operative hanks with Reserve Bank of India
as the fountain Head of the system have emerged. In the banking field, there has
been an unprecedented growth and diversification of banking industry which has
been so stupendous that it has no parallel in the records of banking anywherein the
world.

Reserve Bank of India is the fountain Head of the System - In Banking field
there was a growth which was not precede by anyone and diversification also seen
in banking industry which was so stupendous that it has never seen anywhereinthe

banking as stated by Dhanwani(n.d., p60}|.a

Funding and liquidity are relatively strong features of the Indian banking
system as the Loans/Deposits ratio is under 80 per cent and the banks are required
to hold large amounts of Indian government bonds. Their access to offshore funding
is constrained by India's just investment grade sovereign rating. Capital is also
adequate in aggregate but some banks, including large Public Sector banks, are in
need of core capital.

1. Electronic Payment Services - E Cheques : Now-a-days e-governance, e-mail, e-
commerce, e-tail etc. are very commonly heard. In the same manner, a new
technology is being developed, which will eventually replace the conventional
paper cheque. India, as harbinger to the introduction of e-cheque, the Negotiable
Instruments Act has already been amended to include; Truncated cheque and E-
chequeinstruments.

2. Real Time Gross Settlement (RTGS): Real Time Gross Settlement system is
introduced in India since March 2004, is a system through which electronics
instructions can be given by banks to transfer funds from their account to the
account of another bank in a very easy manner, The RTGS system is maintained and
operated by RBI and provides a means of efficient and faster funds transfer among
banks facilitating their financial operations.

3. Electronic Funds Transfer (EFT) : Electronic Funds Transfer (EFT) is a system
where anyone who wants to make payment to another person or company etc. can
approach bank and make cash payment or give instructions to transfer funds
directly from his own account to the bank account of the receiver/beneficiary.
Complete details such as the receiver's name, bank account number, account type,
bank name, city, branch name etc. should be furnished to the bank at the time of
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sting fo
requesting for such "anf'fers 50 that the amount reaches the beneficiaries' account
correctly and faster. RBlis the service provider of EFT.

a. ElectronicClearing Service (ECS): Electranic Clearing Service isa retail payment
systen.'l that can be used to make bulk payments or receipts of a similar nature
especially where each individual payment is of a repetitive nature and of relatively
smaller amount. This facility is meant for companies and government departments

to r.n_ake or receive large volumes of payments rather than for funds transfers by
individuals.

5. Point of Sale Terminal : Point of Sale Terminal is a computer terminal that is
linked online to the computerized customer information files in @ bank and
magnetically encoded plastic transaction card that identifies the customer 0 the
computer. During a transaction, the customer's account is debited and the retailer's
account is credited by the computer for the amount of purchase.

6. Tele Banking : Tele Banking facilitates the customer to do entire non-cash
related banking on telephone. Under this devise Automatic Voice Recorder is used
for simpler queries and transactions. For complicated gueries and transactions,
manned phone terminals areused.

7. Electronic Data Interchange (EDI) : Electronic Data Interchangeis the electronic
exchange of business documents like purchase order, invoices, shipping notices,
receiving advices etc. in a standard, computer processed, universally accepted

format between trading partners.

Adoption of Banking Technology:

Technology has brought a complete paradigm shift in the functioning of
banks and delivery of banking services. Gone are the days when every banking
bank branch. Today, most of the transactions can
be done at home and customers need not visit the bank branch for anything.
Technologyis nolongeran enabler, but a business driver. The growth of the internet,
mobiles and communication technology has added a different dimension to
banking. The information technology (IT) available today is being leveraged in
customer acquisitions, driving automation and process efficiency, delivering ease
and efficiency to customers {sreelathaand Sekhar, 2012, p 36).’
em is impacted by the IT revolution. introduction of online

transaction required 3 visit to the

Indian banking syst
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banking in India is led with the increase use of computers. After the economic
liberalization of 1991, the use of modern computerization of banking sector of India
has increased its many folds as the banking sector has been exposed to world
market. Without the use of information technology, the Indian banks are finding

difficult to compete with the international banks in terms of customer services is
concealed by Rohith (2012, p. 8)."

Due to the enhancement of technology, it creates new markets, improves
productivity and has multiplier effect. In the field of banking, technology plays a
major bullet role as its potential to extent in a cost effective manner and reach the
penetrative mark of banking services and products reach to a large section to
escalade society by bringing them to financial system. It also promised the only
access that pushing the frontiers of banking outwards some terminals are used for
complicated queries and transactions (Chakrabarty, 2010)."

Role of Banking System in Indian Economy:

Banking system plays a vital role for the development of the economy. It is
considered as a central part of the economy as it fulfils the needs of all the sections
of the society. So, it can be said that modern economy of our country has developed
by making the best possible use of the available resources. India is on the track of
progress where social and economic changes are taking place and Indian banks
should come forward to play vital role in the growth process (Srinivasan n.d.) .

Now baking system is available everywhere called by a name "Anywhere
banking and anytirie banking". In our batking sector, anomy, growing integration
has become a reality. Banking sector has met the globalization and has gained

momentum with the advancement in the technology and in increasing competition
(Navansha, 2010).”

In any organization, key to the success lives in how efficiently and effectively its
human resource manages its daily work. This principle is equally important to the
service institution like banking sector.

in order to meet the global standards and to remain competitive, banks will
have to recruit specialists in various fields such as Treasury Management, Credit,
Risk Management, IT related services, HRM, etc. in keeping with the segmentation
and product innovation. An equally important issue relevant to HRM is to create a
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conductive working environment in which the bankers can take commercial

deciisions judiciously and, at the same time, without fear (Gupta, 2003, pp 37 &
38)."

Graph 1: HR Threats faced by Public Sector Banks

|Public Sector Banks: HR Threats
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Source : Federation of Indian Chambers of Commerce & Industry (FICCH, 2010."

A survey by FICCI shows that 81.25 per cent feel that the current economic
situation is in fact advantageous for them, as it provides them with access to quality
manpower. 62.50 per cent of banks feel that they have sufficient autonomy to offer
attractive incentive packages to employees to ensure their commitment levels.

Graph 2 : HR Threats faced by Private Sector Banks

Private and Forign Banks: HR Threats
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Source : Federation of Indian Chambers of Commerce & Industry (FICCI), 2010."
41

Scanned by CamScanner



In a survey, participants were asked to rank major HR threats faced by their
organization. The results of the survey are presented in the above graph. As the
entire Indian banking industry is witnessing a paradigm shift in systems, processes,
strategies, it would warrant creation of new competencies and capabilities on an
on-going basis for which an environment of continuous learning would have to be
created soas to enhance knowledge and skills.

Graph 3 : Areas added to the HR Functions
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Graph 4 : HR Areas Considered Most Important by Organizations
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Thus, on the whole, results

Banks as well as Forejgn an
I B i 1 H
B ks view difficulty in hiring highly qualified youngsters as

their biggest HR th
rea -
quality staff and high at:riatir:)iaitm (hIEh staff cost averheads, poaching of skilled
ates (Annual Survey, 2010
A ,pp15and 16).

evealed that Public Sector Banks, Private Sector

The results of t
results of the 2011 anzezglozlerR Trends Survey)"” shows strong similarities to the
inanenvironment of reorgani Er.lds surveys, shows a need to be flexible to operate
Py hg Ization, restructuring and change, and a need to access
gechanges and deliver on organizational revenue targets.

Twenty six per cen
thei e P t of HR departments added organizational restructuring to
ir portfolios in the last 12 months, making it th

responsibility. R " ’ ng it the most commonly added area of
g Y- ESP_‘J”S'['J‘!I'IV for strategic workforce planning has also been added

(o] 5_ scope. This indicated that organizations recognize the need to shift,
renrga nize, and consciously plan to prioritize and manage top talent and staff risks
in order to ensure their success in this dynamic environment. While organizations
shift and restructure to help drive the revenue that they are projecting. They
anticipate challenges related to organizational growth and/or contractions, and
gaps between required and existing ckills and leadership capability.

Conclusion:

The opportunities are immense - to enter new businesses and new markets,
to develop new ways of working, to improve efficiency, and to deliver higher levels
of customer service. The process of change and restructuring that must be
undergone ta capitalize on these opportunities poses a challenge for many banks.
Going forward, this sector will witness increased competition I::—etweer.1 domestic
players and possibly also from foreign banks that may seek to expand their presence
in the Indian market, given the opportunities that the Indian market offers. Th_e
winners in this sector will be the players who can understand the customer, fU!fI“
customer needs, and achieve high levels of customer retention, leveraging

technolo knowledge; and human resources to provide quality products and
ec ‘ 0 EV;i anagefis thereby delivering valueto all stakeholders.
servicesan

The e-banking is goOing
percentage of younger genera .
research on service quality in Ban.kmg
is scarce, therefore the insight gained |

ks and returns,
to be very crucial for India, having increasing

tion population with computer literacy. Since
is still in its infancy and the relevant literature

n this study may offer a foundation for future
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research on self-service technology and provide useful recommendations to the
bankers for improving the ABanking services. Thus, it has become far more
imperative to contemplate the role of the Banking Industry in fostering the long
term growth of the economy.
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Format For Research Paper

ine Steps for Writing ;
Nine 5P Vriting a Research Paper in Commerce : To actually writing the

aper, you need to deve f :
P‘I%r]!ﬂliﬂl'l Youcan < 10[1.{1 strong topic idea, find relevant research organize your
information. ansimplify the process by following some very simple steps :

. Choose atopic: The first step : :
I pic: The firststepin researching your paper is to choose a topic.

. Confirmation of Topic : Find intrion; . o .
2 ‘ . T_Ulllc .‘F ind intriguing references for further exploration and to
getageneral overview of your chosen topic

erence ion *+ Q . . . ) :
3. Refere " Collection : Some articles are available in full-text online, while
others will need to be accessed in your Library's academic journal collection.

4, Reference List : Make a preliminary list ofall of the articles, online informations,
bUDkS_‘ and other primary sources that you might possibly use in your final paper.
At this point, include every single source that you might possibly use. As you
begin honing in on your topic and narrowing the focus of your paper, you can start
eliminating some of the resources that do not quite fit in with your thesis or
supporting information.

5. Write the Outline of research paper : Writing a good outline can make the
writing process much easier, so do not skip this important step. Start by creating a
rough outline that includes the following steps

Abstract : Difference between summary and Abstract: Abstract is the brief of

summary. The abstract needs to be set up in a special way, starting with an
a short part about what you are writing about in Journal, then the

What you have discovered in your analysis), and then
you finish off witha short conclusion to your subject. A summary is just ashort
version of whatever is writlen above in your arlicle. Abstract is written in the
beginning of (he article whereas summary is wrilten at the end of the article.

Here the basic concepl of all the independent and dependent
title of the project is discussed with the help of
references collected s0 far. Then the lacuna in the cnnccr.nct! previous slxdics‘
is written on the basis of which slnlcmclnl nll'lhc problem is uxcr:l. S}ulcmcnl ol
the problem is followed by the Objectives and Hypothesis [ramed and

Limitations of the present Study.
san 3 i ag I'.' s .‘.“d . . |
iii. Methodology - Methodology includes the subjects selected [or llll;. Pi:,‘ugy |

introduction,
general information (

ii. Introduction :
variables listed in the
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o Expcrimcnlﬂ] Design, the tools useq for Measu
and the process of administering the tools fo; Ng (he

jusion in th

their in¢ :
dependent variables CU“{:ctiﬂE
datd ults in the form of figures (pmyg“"”]i-@logmmq}

. ation of res
- It : Presentatl . .‘ . :
jv. Resu of results in the form of central tendencies, Variance o
fe

a Summm‘izmion ; ; il !
ol . . M onrl 0 ﬂna SIS .
ysis of results in the ysis of variance iy 3

b. Anal ‘ '
coefficient of correlations.

Discussion of Results in the light of other studies by including SUb'Sectjgns

V. .
related to each argument, idea or category.

vi. Conclusion of results in the form of possible answers for the Postulateg

derived from each hypotheses.
6. Write a First Draft: Once you've drafted a well-organized and through outline

itistime to write the first draft of your paper. Before drafting, keep other research
articles with you to assimilate their draft. In your mind before Writing your first
draft. Include all of yourreferences. It is always easier to include your references
¢ first rather that to search and hunt for each individual reference after the paper is

completed.

7. Proof Reading : Your draft for spelling, grammar, structure and quality of ideas.
Basic spelling and grammar issues are easy to fix, but it may take longer to revise
major problems with writing structure or poor arguments. Take careful notes as
you read through your paper so you will know which areas to concentrate on
during the revision process.

8. Revise, Review and Prepare a Final Draft : The next step is to revise and edit
your paper. Fix the spelling and grammar errors you noted during your
proofreading, and make and major fixes to organization. If necessary, rewrite
problem areas or draft new sections to supplement your existing arguments.

9, rGuidancc + After you have completed your revisions, ask a senior person to
i r:::::‘\;v gour research paper. Make revisions based on the feedback you
¥ 'ved, and then prepare the fina) draf( of your paper.

For any clarification,

Please contact the Editor -

Mobile : 947 1003126
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